
Journal for Re-Attach Therapy and Developmental Diversities 

eISSN: 2589-7799 

2023 November; 6 (1): 1417-1422 

 

 

1417   https://jrtdd.com 

Kala Kriti: Education & Graphic Design Institute 

 
Soniya Pipalwa1* 

 

1*PG Student, Department of Design, Vivekananda Global University, Jaipur, Rajasthan, India Email ID: 

soniyapipalwa@gmail.com 

 

Abstract 

 

This study examines the evolution of graphic design education and its impact on creative industries. Through an extensive 

literature review and case studies of prominent design programs, the research assesses the integration of technology, 

industry trends, and design theory into curriculum development. The study highlights the importance of practical 

experience, collaboration, and interdisciplinary learning in preparing students for real-world challenges. By analyzing 

graduates' career trajectories and industry feedback, the research sheds light on the effectiveness of design education in 

fostering innovation and meeting industry demands. The findings contribute to the ongoing dialogue on design pedagogy’s 

relevance in a rapidly changing creative landscape. 
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1.1.  INTRODUCTION 

 

An exciting world of creative possibilities and professional growth! 

In today's visually-driven world, the demand for skilled graphic designers is at an all-time high. From branding and 

advertising to digital media and user experience design, graphic designers play a pivotal role in shaping how we perceive 

and interact with the world around us. Establishing its own graphic design institute, not only creates a space for aspiring 

designers to learn and flourish but also contributes to the evolution of visual communication. 

Starting a graphic design institute is not just about imparting design skills; it's about nurturing imagination, honing talents, 

and equipping individuals with the tools to bring their artistic visions to life. If you have a passion for design and a vision 

to empower others, you're embarking on a journey that merges education and creativity in a way that can transform lives 

and industries. 

KALAKRITI would be the name of my Graphic Designing & Education Institute which blends art and thematic cultures 

to produce mesmerizing and appealing pieces of creations.  

 

1.2.  USING SOFTWARES 

 

Using software in graphic design is an essential aspect of creating visually compelling and impactful designs. Graphic 

design software provides tools and features that enable designers to manipulate images, create digital artwork, and develop 

visual content for various mediums.  

Here's an overview of some commonly used software in graphic design: 

 

1. Adobe Creative Cloud: 

Adobe offers a suite of powerful graphic design software that caters to different design needs.  

Some key applications include: 

a) Adobe Photoshop: Used for image editing, retouching, and manipulation. It's great for creating raster graphics and 

working with photographs. 

 

b) Adobe Illustrator: Ideal for creating vector-based graphics, logos, icons, and illustrations. Vector graphics can be 

scaled without losing quality. 

 

c) Adobe InDesign: Primarily used for layout design, such as magazines, brochures, posters, and books. It's versatile for 

print and digital publishing. 

 

d) Adobe XD: Designed for user experience and interface design, making it useful for web and app design prototypes. 
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2. Corel Draw: 

CorelDRAW is another vector-based graphic design software that's popular for its versatility in creating illustrations, 

logos, and layouts. 

 

3. Sketch: 

Sketch is a vector-based design tool specifically focused on user interface and web design for macOS. 

 

4. Canva: 

Canva is a user-friendly online platform that offers a range of pre-designed templates for various design projects, making 

it accessible for both beginners and professionals. 

 

5. Procreate: 

Procreate is a popular digital painting app designed for creating artwork and illustrations, especially on tablets. 

 

6. Blender: 

Blender is an open-source 3D modelling and animation software, suitable for creating complex 3D designs, animations, 

and visual effects. 

 

7. Autodesk Sketch Book: 

This software is great for digital sketching and painting, often used for creating concept art, character designs, and 

illustrations. 

 

8. Figma: 

Figma is a collaborative design tool used for interface and web design. It allows real-time collaboration and is web-based. 

 

 

Table: Compilation of Graphic Design Software 

 

1.3. METHODOLOGY FOR STARTING GRAPHIC DESIGNING & EDUCATION INSTITUTE 

 

 
Fig: Flowchart of Methodology 
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1.3.1. STAGE-1: RESEARCH AND PLANNING 

 

1) Identify Your Niche and Target Audience:  

Define the specific focus of your educational institute. Are you catering to beginners, professionals seeking to upgrade 

their skills, or a specific age group? Narrow down your target audience to tailor your programs accordingly. 

 

2) Market Analysis:  

Research the demand for graphic design education in your area. Identify your competitors, their offerings, pricing, and 

unique selling points. This will help you differentiate your institute and understand potential challenges. 

 

3) Curriculum Development:  

Create a structured curriculum that covers the essential aspects of graphic design, including software proficiency, design 

principles, typography, branding, web design, and more. Consider both theoretical knowledge and practical exercises. 

 

4) Faculty and Staffing:  

Recruit experienced graphic designers and educators who are well-versed in the field. Their expertise will be crucial in 

delivering high-quality education. 

 

1.3.2. STAGE-2: LEGAL AND FINANCIAL CONSIDERATIONS 

 

1) Business Structure: 

Decide on a legal structure for your institute, such as a sole proprietorship, partnership, LLC, or corporation. Consult legal 

experts to choose the structure that aligns with your goals and offers liability protection. 

 

2) Business Plan: 

Develop a detailed business plan outlining your institute's goals, marketing strategies, revenue projections, and financial 

estimates. A well-structured business plan is essential for securing funding and guiding your operations. 

 

3) Funding: 

Determine your startup costs, including facilities, equipment, marketing, and initial staff salaries. Explore funding options 

like personal savings, loans, grants, or seeking investors. 

 

4) Location: 

Choose a suitable location for your institute. Consider factors like accessibility, visibility, proximity to the target audience, 

and competition. Leasing a space with sufficient classroom and office areas is important. 

 

1.3.3. STAGE-3: INSTITUTE SETUP 

 

1) Facilities and Equipment: 

Set up classrooms equipped with computers, design software, projectors, and necessary tools for hands-on training. Create 

a conducive learning environment that fosters creativity and collaboration. 

 

2) Website and Branding: 

Develop a professional website that showcases your institute's programs, faculty, facilities, and contact information. Invest 

in memorable and appealing logo and branding materials. 

 

3) Course Materials: 

Develop comprehensive course materials, including presentations, assignments, and reference guides. These materials 

should aid instructors and students in the learning process. 

 

4) Marketing Strategy: 

Create a marketing plan that includes both online and offline strategies. Utilize social media, search engine optimization 

(SEO), content marketing, and local advertising to reach your target audience effectively. 

 

1.3.4. STAGE-4: REGULATORY COMPLIANCE AND LICENSING 

 

1) Legal Requirements: 

Register your institute with the appropriate government authorities, obtain the necessary licenses, and adhere to tax 

regulations. Ensure your institute meets all legal requirements in your jurisdiction. 
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2) Intellectual Property: 

Establish guidelines regarding intellectual property rights for both instructors and students. Make sure everyone 

understands the ownership of their work produced during the courses. 

 

1.3.5. STAGE-5: ENROLLMENT AND OPERATIONS 

 

1) Admissions Process: 

Develop a streamlined admissions process, including application forms, prerequisites, and admission criteria. Make it easy 

for potential students to apply and enrol. 

 

2) Tuition and Pricing: 

Determine tuition fees based on factors like course duration, materials, faculty expertise, and market rates. Consider 

offering flexible payment plans or scholarships to attract a diverse range of students. 

 

3) Class Scheduling: 

Plan class schedules that accommodate different types of students, such as working professionals and full-time students. 

Ensure there is a balance between convenience and comprehensive learning. 

 

4) Student Engagement: 

Foster a sense of community by organizing workshops, seminars, networking events, and collaborative projects. Engaged 

students are more likely to succeed and refer others to your institute. 

 

5) Feedback and Improvement: 

Regularly collect feedback from students regarding their learning experience, course content, and instructors. Use this 

feedback to improve your courses and maintain high-quality standards. 

 

1.3.6. STAGE-6: LAUNCH AND PROMOTION 

 

1) Grand Opening: 

Organize a grand opening event to showcase your institute to the community. Invite local influencers, businesses, and 

potential students to create buzz and generate interest.\ 

 

2) Social Media and Online Presence: 

Leverage social media platforms and online advertising to create awareness about your institute. Share success stories, 

student work, and industry insights to establish credibility. 

 

3) Partnerships: 

Collaborate with local businesses, design agencies, and industry associations to enhance your institute's visibility and 

credibility within the graphic design community. 

 

1.3.7. STAGE-7: CONTINUOUS GROWTH AND IMPROVEMENT 

 

1) Stay Updated: 

Graphic design is an evolving field. Ensure your curriculum, software, and teaching methodologies stay up-to-date with 

the latest industry trends. 

 

2) Expansion: 

Consider expanding your institute's offerings to include advanced courses, specialized workshops, or online classes to 

reach a broader audience. 

 

3) Feedback Loop: 

Continuously gather feedback from students, instructors, and industry professionals to refine your programs and maintain 

high-quality education. 

 

1.4.  ADVANTAGE OF A GRAPHIC DESIGNING & EDUCATION INSTITUTE 

1) Accessibility and Affordability: 

One of the most significant advantages of a low-cost graphic design institute is its accessibility to a broader audience. 

Many individuals who are passionate about graphic design might not have the financial means to enrol in expensive 
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programs. A low-cost institute makes quality design education more accessible, allowing individuals from various 

economic backgrounds to pursue their creative aspirations. 

 

2) Diversity and Inclusivity: 

By offering affordable education, your institute can attract a diverse group of students from different socioeconomic 

backgrounds, cultures, and experiences. This diversity enriches the learning environment, encourages cross-cultural 

collaboration, and exposes students to a broader range of perspectives and ideas. 

 

3) Skills Enhancement for Professionals: 

Low-cost graphic design institutes can attract professionals who are looking to enhance their skill sets without committing 

to full-time, high-cost programs. This creates a dynamic learning environment where students with varied levels of 

experience can collaborate and learn from each other. 

 

4) Skill-Specific Training: 

A low-cost institute can focus on providing training specifically in graphic design skills without the added expenses of 

unrelated courses or services. This focused approach allows students to develop expertise in a shorter timeframe, making 

them more competitive in the job market. 

 

5) Quick Entry into the Workforce: 

For individuals who are seeking a career change or a quick entry into the graphic design industry, a low-cost institute   

offers a practical and efficient way to acquire the necessary skills. This can help students transition into their desired roles 

more quickly. 

 

1.5.  MUST TEACHING GUIDE FOR GRAPHIC DESIGNING STUDENTS 

 

Every Graphic Designing & Education Institute should teach the following points to their students and make them follow 

it as their code of ethics for becoming a successful, professional and quality-centric graphic designer. 

These are as follows:  

 

1) Master the Basics: 

Students should take the time to understand the fundamental tools and functions of the software they are using. Knowing 

the basics well will allow them to work efficiently and effectively. 

 

2) Stay Updated: 

Software is constantly evolving hence students should keep up with updates and new features to ensure they're using the 

latest tools available. 

 

3) Practice Regularly: 

Graphic design is a skill that improves with practice hence the teacher or trainers should encourage students to experiment 

with different tools and techniques to enhance their proficiency. 

 

4) Learn Shortcuts: 

Software often has keyboard shortcuts that can speed up your workflow. Learning these shortcuts can help students to 

save a lot of time in the long run. 

 

5) Explore Tutorials: 

Online tutorials and courses can provide insights into advanced techniques and help students to stay updated with design 

trends. 

 

6) Combine Software: 

Different projects may require the use of multiple software hence students should learn how to integrate them for more 

comprehensive design solutions. 

 

7) Backup and Save Versions: 

Students should have a strong habit of regularly saving their work, and consider keeping multiple versions in case they 

need to revisit previous stages. 
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1.6. CONCLUSION 

 

1) Enrollment Rates: 

Monitor the number of students enrolling in your courses over time. This will give you an idea of the demand for your 

programs and the effectiveness of your marketing efforts. 

 

2) Conversion Rates: 

Track the conversion rates from inquiries or leads to actual enrollments. Analyzing this data can help you optimize your 

enrollment process and identify any potential barriers. 

 

3) Student Retention Rate: 

Calculate the percentage of students who continue and complete your courses. A high retention rate indicates that your 

institute is providing value and maintaining student satisfaction. 

 

4) Course Completion Rate: 

Measure the percentage of students who successfully complete the courses they've enrolled in. This reflects the quality of 

your curriculum and teaching methods. 

 

5) Student Satisfaction and Feedback: 

Gather feedback from students about their learning experience, course content, instructors, and facilities. Positive feedback 

indicates that you're meeting student expectations. 
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