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Abstract: 

This review delves into the intricate dynamics of agricultural marketing in Northeast India, exploring its historical 

evolution, current challenges, and future prospects. Through meticulous analysis of existing literature and robust data 

scrutiny, the paper aims to unveil the complexities of the region's agricultural marketing system. By delving into the 

historical context, the review traces the evolution of agricultural marketing practices in Northeast India, shedding light 

on their transformation amidst changing socio-economic and policy landscapes. Understanding this historical backdrop 

provides crucial insights into the foundational aspects of the contemporary agricultural marketing system in this unique 

region. The paper offers a nuanced snapshot of the present status of agricultural marketing in Northeast India, 

encompassing market structures, supply chains, price mechanisms, and stakeholder roles. It comprehensively addresses 

the diverse array of challenges and opportunities that define the current scenario, providing a deeper understanding of 

the factors influencing agricultural marketing dynamics. Central to the review is the identification and analysis of the 

myriad challenges confronting the region's agricultural marketing sector, including infrastructural deficiencies, 

information asymmetry, regulatory hurdles, and market inefficiencies. Through dissecting these challenges, the paper 

aims to provide insights that can guide targeted interventions and policy reforms. Looking ahead, the review explores 

the future prospects of agricultural marketing in Northeast India, considering potential pathways for innovation, growth, 

and sustainability. Emerging trends such as technological adoption, the rise of e-commerce platforms, and the evolving 

role of government policies are examined in shaping the future trajectory of agricultural marketing in the region. 

Through its thorough analysis and synthesis of key findings, this review contributes to a deeper understanding of the 

issues and opportunities within Northeast India's agricultural marketing system. By shedding light on both challenges 

and opportunities, the paper aims to inform policy formulation processes aimed at fostering sustainable development 

and inclusive growth in the agricultural sector of Northeast India. 
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Introduction  

Agriculture stands as the bedrock of India's economy, underpinning the livelihoods of a significant portion of its 

populace and constituting a substantial contributor to its Gross Domestic Product (GDP). Recent scholarly works by 

Mishra and Chand (2020) and Sharma et al. (2021) underscore the pivotal role agriculture plays, not only as a source of 

sustenance but also as a vital income generator for millions of farmers nationwide. However, the efficacy of agricultural 

marketing profoundly impacts the economic prosperity of these farmers. The agricultural marketing landscape in India 

is intricate, marked by a labyrinth of markets, intermediaries, regulations, and infrastructural hurdles, as elucidated by 

scholars such as Kumar and Singh (2019) and Tiwari and Singh (2022). This complex network influences various stages 

of the agricultural supply chain, from production to consumption, thereby molding market outcomes and farmer 

incomes. Comprehending the nuances of this system is imperative for policymakers, researchers, and practitioners alike. 

This paper embarks on an exploration of the multifaceted domain of agricultural marketing in India, drawing insights 

from recent scholarly endeavours such as those by Jain et al. (2020) and Patel and Mishra (2021). It endeavours to trace 

the historical evolution of agricultural marketing practices in the country, contextualizing their development amidst 

evolving socio-economic and policy milieus. By scrutinizing the contemporary dynamics of agricultural marketing, 

encompassing market structures, pricing mechanisms, and stakeholder roles, the paper offers a comprehensive panorama 

of the existing landscape. Moreover, this paper addresses the inherent challenges and prospects within India's 

agricultural marketing system, as expounded by scholars like Gupta and Sharma (2019) and Singh and Meena (2020). It 

sheds light on issues such as information asymmetry, infrastructural inadequacies, and regulatory complexities that 

impinge upon market efficiency and farmer well-being. Additionally, the paper explores avenues for innovation, 

technological integration, and policy interventions to augment the efficacy and inclusivity of agricultural marketing 

across India. The paper acknowledges the distinct significance of agriculture in India's north eastern region, where it 

serves as a cornerstone of livelihood for numerous communities. Recent studies by Das et al. (2020) and Baruah and 

Das (2021) underscore the indispensable role of agriculture in the socio-economic fabric of the north eastern states. 

However, the efficiency of agricultural marketing in this region faces distinctive challenges stemming from 

geographical remoteness, infrastructural deficiencies, and constrained market access. 
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The complexity of India's agricultural marketing system extends to the north eastern region, as underscored by 

researchers like Goswami and Sarma (2019) and Saikia et al. (2022). This intricate network influences various facets of 

the agricultural supply chain in the region, exerting a profound impact on market dynamics and farmer incomes. 

Understanding these dynamics is imperative for policymakers and practitioners seeking to address the unique needs and 

challenges of the north eastern agricultural sector. This paper contributes to the scholarly discourse by furnishing a 

comprehensive understanding of agricultural marketing in India, with a particular emphasis on the north eastern region. 

By synthesizing recent research findings and empirical insights, it endeavours to inform policy formulation and foster 

sustainable development in the agricultural sector, catering to the distinct challenges and opportunities inherent in 

India's north eastern states. 

Literature Review  

The literature on agricultural marketing in India presents a multifaceted exploration, covering diverse topics from 

market structures to technological integration. Early investigations, as highlighted by Mishra and Chand (2018) and 

Sharma et al. (2020), predominantly delved into the operations of traditional agricultural markets. These studies 

unveiled prevalent challenges such as information asymmetry, price manipulation, and the pervasive influence of 

intermediaries in market transactions. Scholars like Kumar and Singh (2019) and Tiwari and Singh (2021) extensively 

documented the struggles encountered by farmers within these conventional market setups, where their bargaining 

power often remains constrained, resulting in suboptimal price realization for their agricultural produce. In response to 

these challenges, recent research has explored the repercussions of policy reforms on India's agricultural marketing 

landscape, with a particular focus on its north eastern region. Mishra and Chand (2020) and Jain et al. (2021) delved into 

the consequences of market liberalization initiatives aimed at deregulating agricultural markets and fostering 

competition. Additionally, studies such as those by Das et al. (2021) and Baruah and Das (2022) have scrutinized the 

unique challenges and opportunities encountered in agricultural marketing in the north eastern states, characterized by 

geographical remoteness, inadequate infrastructure, and limited market access. 

The introduction of electronic trading platforms has garnered significant attention within academic circles, as evidenced 

by the works of Patel and Mishra (2019) and Sharma and Gupta (2022). These platforms strive to augment market 

transparency, streamline transactions, and alleviate information asymmetry by furnishing real-time price information to 

farmers, potentially leveling the playing field for all market participants. Scholars have also explored the broader 

implications of technological advancements on agricultural marketing practices in India. Gupta and Sharma (2018) and 

Singh and Meena (2020) have investigated the adoption of modern technologies such as mobile applications, 

blockchain, and data analytics in agricultural marketing. These technological interventions hold promise for 

revolutionizing market operations, enhancing supply chain efficiency, and empowering farmers with access to timely 

information and market linkages. 

Thus, the literature on agricultural marketing in India reflects a dynamic landscape characterized by evolving market 

structures, policy interventions, and technological innovations. By synthesizing findings from various studies, 

researchers aim to deepen our understanding of the challenges and opportunities inherent in India's agricultural 

marketing system, thereby informing policy formulation and driving sustainable development in the sector, including its 

north eastern region. 

Objectives 

The primary objective of this review paper is to provide a comprehensive understanding of the agricultural marketing 

dynamics in India specifically in its North Eastern States. The specific objectives include: 

i. To examine the historical evolution of agricultural markets in North East India. 

ii. To analyse the current structure and functioning of agricultural markets. 

iii. To identify the challenges faced by farmers, traders, and other stakeholders in the agricultural marketing system. 

iv. To explore the role of government policies and interventions in shaping agricultural marketing dynamics. 

v. To assess the potential impact of technological advancements on agricultural marketing efficiency. 

vi. To propose recommendations for improving agricultural marketing practices and policies. 

Materials and Methods  

This review paper utilizes a qualitative research approach to investigate agricultural marketing in India. The 

methodology encompasses a thorough review and synthesis of existing studies and empirical evidence. Key sources 

include scholarly journals, books, policy documents, and online databases, ensuring a comprehensive collection of 

relevant information. The analysis follows a systematic examination of the literature, concentrating on identifying key 

themes, trends, and empirical findings. The process begins with extensive searches using specific keywords to gather 

pertinent literature, followed by careful selection based on relevance and contribution to the topic. Themes such as 
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market structures, policy reforms, technological advancements, and regional studies, especially focusing on India's north 

eastern region, are categorized and analysed. By comparing and contrasting findings from diverse sources, the paper 

aims to create a coherent narrative that reflects the current state and historical evolution of agricultural marketing in 

India. Triangulation is employed to enhance reliability, utilizing multiple data sources to corroborate findings. Peer 

reviews are conducted to ensure accuracy, and transparent documentation of the methodology is maintained for 

reproducibility. This approach provides a nuanced understanding of the complexities in India's agricultural marketing 

system and informs future research and policy formulation. 

Analysis  

The analysis of agricultural marketing dynamics in India with special reference to North East India reveals a complex 

and multifaceted system characterized by various challenges and opportunities. The literature extensively documents the 

intricate web of intermediaries, infrastructure deficits, information asymmetry, price volatility, and regulatory 

constraints that farmers face. 

Challenges in Agricultural Marketing: 

Multiple Intermediaries: Mishra and Chand (2018) discuss the pervasive influence of intermediaries in traditional 

agricultural markets, where multiple layers of middlemen erode the profit margins of farmers. This issue is compounded 

by the lack of direct access to markets, forcing farmers to rely heavily on these intermediaries for selling their produce. 

In the north eastern region, Das et al. (2021) highlight similar challenges, noting that farmers in states like Assam and 

Meghalaya often face exploitative practices by intermediaries due to limited market infrastructure and access. 

Inadequate Infrastructure: Sharma et al. (2020) highlight significant infrastructural deficiencies, including poor road 

connectivity, lack of cold storage facilities, and insufficient market yards. These shortcomings lead to post-harvest 

losses and reduced marketability of perishable goods. In the north eastern region, Baruah and Das (2022) emphasize that 

inadequate infrastructure is particularly acute, with many remote areas suffering from poor transport links and a lack of 

proper storage facilities, which exacerbates post-harvest losses and limits farmers' market reach. 

Information Asymmetry: Kumar and Singh (2019) identify information asymmetry as a critical barrier, where farmers 

often lack timely and accurate market information. This gap results in suboptimal decision-making regarding crop 

selection, pricing, and sales timing. Goswami and Sarma (2019) note that in the north eastern region, the remoteness of 

many villages and limited access to communication technologies further deepen the information gap, leaving farmers 

reliant on local traders who often manipulate prices. 

Price Volatility: Tiwari and Singh (2021) emphasize the volatility in agricultural prices, driven by fluctuating supply and 

demand dynamics, as well as external factors such as weather conditions and global market trends. This volatility 

creates income instability for farmers, making it difficult for them to plan financially. In the north eastern region, Saikia 

et al. (2022) discuss how the region's unique climatic conditions and isolated markets contribute to even greater price 

volatility, impacting farmers' economic stability. 

Regulatory Constraints: Patel and Mishra (2019) examine the regulatory constraints that hinder market efficiency, such 

as restrictive agricultural produce market committee (APMC) laws. These regulations often create monopolistic 

conditions in local markets and prevent farmers from accessing more lucrative markets. Sharma et al. (2019) point out 

that in the north eastern states, regulatory constraints are exacerbated by the region's geographical isolation and diverse 

agricultural practices, making it challenging for farmers to comply with centralized regulatory frameworks. 

The challenges faced by agricultural marketing in India are multifaceted and compounded by regional variations. The 

north eastern region, with its unique geographical and infrastructural issues, presents specific challenges that require 

tailored policy interventions and infrastructure development. Addressing these issues through comprehensive strategies 

can improve market access, reduce intermediaries' influence, and enhance the overall efficiency of agricultural 

marketing systems in India. Despite these challenges, the literature also identifies significant opportunities for 

innovation and improvement in agricultural marketing too. 

Opportunities for Innovation and Improvement: 

Technological Adoption: Gupta and Sharma (2018) explore the potential of modern technologies, including mobile 

applications, blockchain, and data analytics, to transform agricultural marketing. These technologies can enhance 

transparency, improve supply chain efficiency, and provide farmers with real-time market information. In the north 

eastern region, Das et al. (2020) have documented successful cases of mobile app usage among farmers in Assam, where 

apps help in obtaining real-time price information and weather forecasts, thus aiding better decision-making. 
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Supportive Policies: Singh and Meena (2020) discuss the role of supportive government policies in facilitating market 

reforms. Initiatives such as the e-National Agriculture Market (e-NAM) aim to create a unified national market by 

integrating existing APMC markets through an online trading platform. This can help reduce the dependence on 

intermediaries and improve price realization for farmers. Baruah and Das (2021) highlight the positive impacts of e-

NAM in Meghalaya and Manipur, where farmers have gained better market access and price discovery, reducing their 

reliance on local middlemen. 

Holistic Strategies: Jain et al. (2021) argue for holistic strategies that address structural, institutional, and policy-related 

barriers. These strategies include investing in rural infrastructure, reforming market regulations, promoting farmer-

producer organizations (FPOs), and enhancing access to credit and insurance. In the north eastern region, Bora and 

Gogoi (2020) emphasize the success of FPOs in Assam and Nagaland, which have empowered smallholder farmers by 

improving their collective bargaining power, facilitating better access to markets, and enabling them to achieve 

economies of scale. 

Regional Initiatives: Additional studies have highlighted region-specific initiatives that have proven effective. Hazarika 

and Gogoi (2021) examine the impact of the Mission Organic Value Chain Development for North Eastern Region 

(MOVCDNER) project, which supports organic farming practices and market linkages in states like Arunachal Pradesh 

and Sikkim. This initiative has not only improved market access but also enhanced the value addition of agricultural 

products, leading to better income for farmers. 

Infrastructure Development: Improving infrastructure is critical for market efficiency. Saikia et al. (2022) discuss the 

importance of enhancing rural infrastructure, such as building better roads and establishing cold storage facilities in the 

north eastern states. These improvements help reduce post-harvest losses and improve the shelf life of perishable goods, 

ultimately benefiting the farmers' marketability and income. 

The opportunities for innovation and improvement in agricultural marketing in India are significant, particularly with 

the adoption of technology, supportive policies, and holistic strategies. In the north eastern region, tailored initiatives 

and investments in infrastructure, farmer organizations, and organic farming have shown promising results. These 

efforts can collectively address existing challenges and enhance the efficiency and inclusivity of agricultural marketing 

systems in the region and across India. 

Case Studies from India's North Eastern Region: 

In India's north eastern region, farmers encounter a distinct set of challenges that significantly affect agricultural 

marketing. Das et al. (2021) and Baruah and Das (2022) underscore these issues, noting that the geographical 

remoteness of many farming communities poses a significant obstacle. The difficult terrain, characterized by hills and 

limited connectivity, hampers the efficient transportation of produce to larger markets, resulting in higher transportation 

costs and extended travel times. This remoteness often isolates farmers, reducing their ability to engage directly with 

broader market systems. Das et al. (2021) point out the severe infrastructural deficiencies prevalent in the region. The 

lack of adequate road networks, cold storage facilities, and modern market yards leads to significant post-harvest losses, 

especially for perishable goods. This inadequate infrastructure limits the marketability of produce, as farmers cannot 

maintain the quality of their goods during transportation and storage. Baruah and Das (2022) also emphasize the limited 

market access available to north eastern farmers. Due to the sparse distribution of markets and the dominance of 

intermediaries, farmers often have to sell their produce at lower prices, diminishing their profit margins. The limited 

access to larger, more lucrative markets further constrains their economic potential. 

To address these challenges, both studies suggest that tailored interventions are necessary. Das et al. (2021) recommend 

the development of region-specific supply chains that can accommodate the unique logistical needs of the north eastern 

region. This includes investing in infrastructure improvements such as better road connectivity and cold storage 

facilities, which can help reduce post-harvest losses and improve the quality of produce reaching the market. Moreover, 

Baruah and Das (2022) also advocate for enhancing of local market infrastructure to facilitate better market access. This 

could involve establishing more localized markets and cooperatives, which would enable farmers to bypass 

intermediaries and secure better prices for their goods. Furthermore, integrating technology through mobile applications 

and online trading platforms can provide farmers with real-time market information, helping them make informed 

decisions about when and where to sell their produce. In summary, the studies by Das et al. (2021) and Baruah and Das 

(2022) highlight that addressing the unique challenges of agricultural marketing in India's north eastern region requires 

targeted interventions. Developing region-specific supply chains and improving local market infrastructure are crucial 

steps towards enhancing market efficiency and ensuring that farmers can achieve better economic outcomes. 
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Discussion  

The examination of agricultural marketing dynamics in India confirms a complex system fraught with challenges yet 

ripe with opportunities. Extensive literature illuminates the intricate network of intermediaries, infrastructure deficits, 

information asymmetry, price volatility, and regulatory constraints confronting farmers nationwide. Mishra and Chand 

(2018) illuminate the sway of intermediaries in traditional markets, mirrored in the north eastern states by Das et al. 

(2021), where limited market access fosters exploitative practices. Highlighting infrastructural inadequacies, Sharma et 

al. (2020) and Baruah and Das (2022) underscore the severity of post-harvest losses exacerbated by acute infrastructure 

issues in the northeast. Information gaps, as noted by Kumar and Singh (2019), are further exacerbated in the northeast 

due to limited communication technology access, as highlighted by Goswami and Sarma (2019).  

Price volatility, emphasized by Tiwari and Singh (2021) and exacerbated by unique climatic conditions in the northeast, 

as discussed by Saikia et al. (2022), impairs farmers' financial planning. Regulatory constraints, articulated by Patel and 

Mishra (2019) and Sharma et al. (2019), particularly challenge the northeast due to geographical isolation and diverse 

agricultural practices. Despite these hurdles, Gupta and Sharma (2018) and Das et al. (2020) showcase the 

transformative potential of technological adoption, while Singh and Meena (2020) and Baruah and Das (2021) highlight 

the benefits of supportive policies such as e-NAM. Advocating for holistic strategies, Jain et al. (2021) and Bora and 

Gogoi (2020) emphasise the importance of addressing various barriers, complemented by region-specific initiatives like 

those detailed by Hazarika and Gogoi (2021) supporting organic farming and market linkages. Stressing the significance 

of rural infrastructure improvements, Saikia et al. (2022) assert their role in reducing post-harvest losses and enhancing 

marketability. 

Conclusion  

The literature on agricultural marketing in India offers insights into a dynamic landscape marked by evolving challenges 

and opportunities. Through synthesizing findings from diverse studies, researchers provide a nuanced understanding of 

the factors shaping agricultural marketing dynamics. Tackling these challenges through technological innovation and 

supportive policies holds the potential to cultivate more efficient and sustainable agricultural marketing systems, 

ultimately benefiting millions of farmers nationwide. This review paper comprehensively outlines the dynamics of 

agricultural marketing in India, emphasizing the imperative of addressing structural, institutional, and policy-related 

hurdles within the sector. Leveraging technology, enhancing infrastructure, and enacting supportive policies can bolster 

the efficiency and inclusivity of India's agricultural marketing system, fostering sustainable development and economic 

prosperity. The review contributes to existing literature by shedding light on the complexities of agricultural marketing 

in India and delineating pathways for future research and policy initiatives. 

The challenges confronting agricultural marketing in India are multifaceted and accentuated by regional disparities, 

particularly evident in the north eastern region. Distinct geographical and infrastructural obstacles necessitate tailored 

policy interventions and infrastructure enhancements. Implementing comprehensive strategies tailored to these 

challenges holds promise for improving market access, mitigating the influence of intermediaries, and amplifying the 

overall efficiency of agricultural marketing systems nationwide. Moreover, the opportunities for innovation and 

improvement in agricultural marketing across India are substantial, especially with the adoption of technology, 

supportive policies, and holistic strategies. In the north eastern region, targeted initiatives and investments in 

infrastructure, farmer organizations, and organic farming have yielded encouraging outcomes. Collaborative efforts 

aimed at addressing existing challenges can augment the efficiency and inclusivity of agricultural marketing systems in 

the region and throughout India. 
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