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Abstract— This work is conceptual research that focuses on both corona virus effects on the Asian tourism
industry and potential remedies to the current world crisis. In addition to deliberating alternative revival tactics,
this paper aims to analyze how recent pandemic situations have affected the travel and tourism sector globally in
Asian countries. Pandemic has a negative economic, financial, and employment impact on the tourism industry
and its connected industries based on the literature survey. When a crisis strikes, modified contingencies
immediately alert the supporting business units to any potential shocks. The creation of corrective measures is
being delayed by the nation. The impact of the crisis declined, continuing in June, July and August of every
year. Under traditional circumstances, the arena becomes easier for immigrants, women, students, older staff,
not only in big cities but also in remote areas, moreover, rural and coastal areas tend to be economically
different. A fragile place that can also limit various options. From the data obtained from published journals and
resources, webinars, and business communication, the proposed strategies are categorized based on tourism-
related wise purchases, financial ambitions, promotions, providing credit to the tourism industry, bailouts for
start-ups, conducting social audits to address the situation, digitalization and focus on the regional market..

IndexTerms—Asian tourism, market, digitalization, Covid pandemic.

l. INTRODUCTION

Tourism is one of the chief and wildest rising sectors of the global economy in Asian Countries [1]. In terms of
income, it is larger than oil, food, and automobile trading volumes. However, the scope of this major sector does
not match the influence of similarly sized sectors. This may be due to the
statistic that the industry is subjugated by many smaller workers. For more than 40 years,the United Nations
World Tourism Organization has celebrated the 27th September as World Tourism Day [2]. The theme of this
Monday’s celebration was Tourism for Inclusive Growth.Tourism is also an important sector for theAsian
economy,contributing 6.8% to the country's Gross Domestic Product (GDP). The Asian tourism industry
services more than 15 million people,which is 9% of total employment in the country. The travel and tourism
industry is Asia's chief service industry and in 2021 generated US$40 billion worth of foreign exchange, second
to the Information Technology (IT) industry. By chance of this era, tourism is possible for around 15% of the
Asian economy [3]. The tourism industry is measured comparatively in vulnerability to financial surprises. But
it survived the global financial crisis of 2008 and made a significant contribution to the post-crisis recovery. But
the coronavirus pandemic and the lockdown put in place to limit its spread have taken the tourism industry to a
halt.The crisis has cost the industry trillions of dollars in economic losses and millions of people. Thousands of
people lost their jobs.The effect of the crisis is felt across corporate systems, requiring a collective approach to
reviving and rebuilding destinations. Company-specific measures,governments and industry are committed to
lift travel restrictions, trade with industries to
access fluidity assistance, apply new-fangled well-being rules for safe travel, and promote market
diversification.New safe and hygienic arena labels, guest data applications,and national business promotions to
restore personal confidence and stimulate demand.Create a wide-ranging business recovery plan to reframe
goals, foster novelty and speculation, and rethink business sectors[4]. Although these steps are necessary, many
more must be taken in a synchronized manner since commercial enterprise facilities are equally advantageous in
order to successfully open the commercial enterprise budget and get enterprises up and operating. In order to
support businesses, especially the smallest ones, and their employees, the travel and business enterprise
industry, as well as administrations, should continue to strengthen their synchronization structures.
Furthermore,the most susceptible and sensitive areas in the recuperation section should receive special
consideration.Looking to the future, actions taken on the ground today can shape the business of tomorrow.
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Governments should work to stay ahead of the digital age [5],support the transition to a low-carbon economy,
and drive the structural changes needed to create stronger, more capable and resilient businesses, while
addressing the long-

term impact of the crisis. The impact should already be considered. A crisis is an opportunity to rethink
entrepreneurial behavior for the long term.Travel restrictions,business processes and person-to-person
interactions have brought business to a halt as we implemented new trials to contain the revival strategies.
Several Asian countries are now embarking on a whole new rollout to combat the virus while managing to
reopen their corporate economies. This can be a quirky and hard task, and the effect on business economics is
difficult to quantify [6].As the pandemic progresses, consumer confidence and travel behavior will be severely
impacted, while the combined impact of the financial and well-being crisis and the gradual lifting of travel
restrictions will reduce demand-side recovery. This could affect some economies which bet on times of calamity
and rapidity picking up for travel and business companies [7].On the other side of the corporate budget, the
pandemic has sparked a global financial crisis and plunged many economies into recession, while maintaining a
baseline in which business flows remained severely restricted until his June. The novel coronavirus (COVID-19)
pandemic is a humanitarian crisis that primarily affects people's livelihoods and has caused a global financial
crisis. The objectives of the work are as follows,

° To ascertain and pinpoint the technology developments and tools required for the tourism sector to
digitally transform its operations.
° To describe and explore the challenges associated with the tourism industry during pandemic.
° To evaluate the effect of potential remedies on the Asian tourism sector.
I RELEVANT WORKS

As the coronavirus condition worsens around the world,several travels plans and country lockdowns are making
it difficult for travelers to travel across borders, causing a global tourism crisis.Nearly 100% of Asianmembers
states have strict entry and exit policies, but 70% have incomplete voluntary lockdowns, which means it is even
closed on their boundaries [8]. The lockdown policy is also reflected in the latest global situation survey [9].
Lockdowns have forced several travelers to call off their travel plans. Due to this cancellation, Asian tourism
has been sternly affected, all because of coronavirus [10]. Destinations such as museums and places visited by
tourists,

Whether local or overseas, will be hit hard by the coronavirus outbreak, causing economic losses, but
proprietors of these destinations say that the global tourism sector will follow all other industries in improving.
In particular,emerging nations that are most hooked on the tourism sector are more vulnerable to economic
declines in GDP [11].Therefore, attention should be paid to the survival sector [12].The potential adverse impact
of the coronavirus pandemic on the hospitality industry can be minimized through activeadmin stration plans
[13]. The adverse impact of the virus pandemic on the hospitality business can be mitigated by identifying areas
with high travel rates through tourism. India first full-fledged global tour terminal to be completed in Kerala by
Prime Minister Modi and he stated in his speech, As the worldwide pandemic has exaggerated global travel,
people we are getting closer to, which is an inordinate chance for us. On the one hand, this means an additional
livelihood for the local tourism industry [14]. On the one hand, it brings the youth and the culture closer
together. There is so much to perceive, absorb and determine [15]. Invite the young startup networks to
contemplate innovative tourism. India has attained steady development in terms of domestic traveler visits from
230 million in 2001 to nearly 4.5 billion in 2022, with this increase from Yes Bank year report. Expand her 36
trillion market with the 9.7percent of GDP [16] by 2029.

1. DIGITAL REVOLUTION IN THE TRAVEL AND TOURISM SECTOR

One of the sectors hardest hit by the 2020 pandemic in the tourism industry before pandemic.Tourism is a
flourishing industry, with further growth seen in all countries. National Tourism is a similarly entrenched aspect,
and many governments are doing so.We are looking for ways to make the most of the domestic tourism sector.
Sightseeing is categorized as a place of tourist attraction, an object that affects continental affairs. They often
coincide with the continent they are on.Several countries were on the rise that has greatly benefited their low-
cost. First hit of pandemic enforced country into lockdown as virus rises. It is widespread across the continent.
Precautions are taken that ensures a destruction of the viral diffusion curve. Cross-border lockdowns,worldwide
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trips discontinued in countries that are affected by lockdowns, the effect is felt in all states. Interstate bans were
also affected.International tourism suffers the most overall in 2020, as many countries have effectively
suspended about 90% of inbound and outbound travel for six months or more. As a result, global tourism
industry revenues are down 80-90% annually. Many Rural and rural areas, however, fared much better. Regions
were able to scale up the quality of early mitigation and have been articulated in local lockdowns. It was hard,
but important even during the pandemic, the state had to survive. In addition, front workers are measured key to
the state's health care and health sector [17]. With worldwide tourism resuming in the second half of 2020,
confidence of a recovery has increased.Even more so with the broadcast of the discovery of a coronavirus
vaccine. However, the next wave of coronavirus keeps the tourism industry in a state of ambiguity. Usually, it is
to get all citizens to get the vaccinated.Countries visited in relation to coronavirus the management actually
provides support to fully mitigate the impact of the pandemic on the business, particularly to lessen
unemployment.Contempt the steps taken by governments; it is clear that more requirements to be done. An
Improved and better coordinated way to re-establish traveler confidence and help tourism survive.Promotion of
domestic tourism, provision of clear data to tourists and companies, strengthening of assistance. Build more
resilient and sustainable tourism within and amongst countries all over Asia. Efforts to further boost the travel
industry are multifaceted matters.The 2020 coronavirus pandemic has exposed features in need of improvement
in various industries [18].

V. IMPACT OF TOURISM INDUSTRY DURING CORONAVIRUS

The coronavirus pandemic is posing the global economy as its biggest post-war challenge.Worldwide
Production, employment, trade and investment have been adversely affected. The International Monetary Fund
(IMF)[19]assumes universal recovery after the 2020 “massive meltdown” to be very different for Asian
countries. Recovery depends, among other things, on access to medicinal interference pointed at holding the
coronavirus pandemic. This demonstrates the importance of vaccine distribution in the worldwide recovery.
China is anticipated to prime the international recovery, followed by emerging and developing economies and
advanced economies.Figure 1 Booking sites in Asian Countries during pandemic

Figure 1 Booking sites in Asian countries during pandemic

V. REVIVAL STRATEGIES

Some of the revival strategies to encourage tourism industry in Asian countries are described as follows,

° Spend a lot of time Facetiming online

The physical visitor center is closed, but virtualisation gives the necessary in-person time. vigilant team
members to tell the community about their heroes, and don't forget to do so. These tales are crucial right now
and will be required for morale once our recovery process has begun.Apply the brakes when carrying to prevent
any damage.It can be difficult and unpopular to market to potential passengers and convey messages that
encourage them to go. Stop supporting programs that don't support the ‘now’ and adopt recommendations
influenced by experts in global health to inform clients and staff about the value of safety.

636 https://jrtdd.com



Journal for Re Attach Therapy and Developmental Diversities
elSSN: 2589-7799
2023 June; 6 (6s): 634-640

° Relationships are important in handling tourists Support the sales and business development teams
whose work entails sophisticated consumer contacts. By comprehending calls and confirming that clients
require them, encourage groups to retain relationships. Be ready to share the difficulties and listen to others.
Reassure that operations will eventually resume and the destination will be restored while maintaining the
utmost safety for both visitors and employees. Also, if there is an immediate need, remember that everyone is
struggling under this circumstance, and make them understand the need will be addressed quickly.

° Encourage stakeholders

The company that we work with is the primary driver of a target organization's existence. They have the chance
to engage in novel interactions that allow them to link their goals, course, and future moves. We have the chance
to work with them and offer resources as they adjust to this constantly-changing environment. Incidentally,
several target organizations have already made progress to stay in touch with neighborhood restaurants[20]
through social media updates, reduce parking tickets for takeout pickups, and provide deliveries to care and
security personnel.

° Retraining of Resources

Members of the team should receive refresher training on the support programs offered by state and local
financial help organizations. Messages concerning small business management programs, governmental rules,
and business assistance choices will accumulate as the destination heals. The ability to respond to these inquiries
regarding these initiatives will be valued by the community. We can anticipate them to access and understand
these programs, the organization which we work realizes that we are merely a resource. If we have learnt a lot
about the alternatives, kindly inform the parties concerned.

° Reserve Purchase Acceptance

The time may have come for organizations that have yet enabled reserve access. Careful assessment of the goal
of these monies is necessary for organizational orientation. Beyond the apparent fundamentals of company
continuity, there may be other factors to take into account, such as securing investment in future events,
providing local services for the unemployed, and reinvested in destination development.

° Actions that national stakeholders should take to revive tourism

Tourists' attitudes about travel will likely shift after the pandemic. Stakeholders have taken a number of actions
to advance their Indian commercial endeavors, including:

1. Make wise purchases

Initial recovery will come from increased study to look for these portions. Identify emerging tourist-
friendly market segments. Make legitimate coupons and vouchers for the real estate company. Write articles on
positive deeds in the neighborhood and publish them online

2. Financial ambitions
Get more money by joining cooperatives. A technique for short-term income with little room for cash flow.
3. Promotion

When tourists are unwilling to travel, limit advertising efforts across the board.Young people who love to travel
are waiting for the crisis to finish around the world. In order to improve the revenue of state-owned firms, it is
vital to manage this phase. The domestic and nearby markets are the main focus of a structured advertising
budget.
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4. Focus on the regional market

Create recreation cards that inspire residents to ask for images of nearby locations by creating a sense of social
distance. Pick an online store with support for Indian restaurants and search, such as an Antwerp-based business.
To persuade visitors to shop online,request that they leave favorable reviews of the local establishments they
visit. On the webpage for their state, this might be listed.Force sourcing and local hiring should be done once all
is conventional. We can spread compulsive websites that advertise nearby events from places that don't seem to
exist inside of prison. Locals should be urged to take advantage of neighboring attractions. After incarceration is
ended, future tourists will have access to these locations.This may inspire locals even more.

5. Digitalization

Social media sites like Facebook and Instagram are devoted to the “wonderful news” that has been received by
the nation during COVIR-19.Such as a message from an Italian visitor, an uplifting video message from a
foreign traveler ought to leave a lasting impression on an Indian company’s website. On the Covid-19 website
of the Indian Tourism Board, there may be variations in destination safety messages in addition to other
instructions. Video tutorials for healthcare providers are a useful way to use the website.The affirmative
language used by Marriott, such as “business is open”,”tourists welcome”,”’tourists may travel”,encourages
travelers to take additional journeys. There are several types of web content that may be produced, such 3D
yoga videos, however these can be rather violent and attention-grabbing for unceasing online pages emphasizing
safeguards, hotlines, and policy updates, enabling websites to accomplish a lot with a Google search of such
phrases. Future bookings can be facilitated by producing content in the form of blogs, vlogs, etc. that fulfill
tourists fantasies. Social media can be used by business owners to advertise their goods through broadcasts,
podcasts, and online conversations. By incorporating cinemographs into the website, we can produce material
that is truly entertaining, memorable, and effective.

6. Employees

Allow employees to take unpaid time off only after they are forced to leave the organization.If the crisis persists,
temporary workers will be let go for an initially undetermined amount of time. Since they are important
stakeholders,give the staff some piece of mind. Stay connected by promoting the phone and video conferencing
capabilities. Replace highly compensated employees with low-paid modern employees in an emergency
competing with outsourcing as a means of subsistence.The moment is now to upskill the workers through digital
platforms like webinars, e-learning,social media campaigns, and more.Reduce the use of services like Courier.
Programs like annual “Corona Vouchers”were designed to reimburse money that might be used on sexy trips.
Take precautions in case a visitor gets sick. Enhanced hygiene practices and sanitation. Switch to plate food
from the buffet. Sources should be used to give reliable information found in public locations.

7. Territorial Individuals

Make friends with the community,explain the business plan to them, and ask them to welcome visitors when the
time comes. To contain the condition, work closely with medical professionals. During this period,free coaching
sessions for local residents and corporate learners to improve their abilities might be offered via
webinars.Encourage close cooperation with parties from outside the sector, like NGOs.

8. New “Normal”

After Covid-19, everything changes, therefore evaluate the past decisions and make constant changes. A “virtual
experience”’enables people to accomplish practically any objective. This is taking place everywhere Google Arts
and Culture collaborates with galleries, museums, and exhibitions. This makes it simple for people to access the
New York Guggenheim Repository. For guests to easily access alternative seat reception facilities and locations,
options such live streaming of exploit cameras are available. A whole new gift to motivate future travels would
be the ability to visualize a destination.In order to encourage in-room dining,restaurants can offer private serving
spoons, contactless delivery, and personalized menus instead of common menus.
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CONCLUSION

The co-sponsoring team sends its best wishes and encouragement your way. Following Covid-19, trade begins
to open its doors. Right now, this is a vicious recession emerging from an unparalleled public health crisis.
Anywhere in the Asia countries, as well as in the tourist, building, and event industries.Recovery should be
carried out in stages while also using alternative methods. The industry is struggling with a turnaround in
economic performance. Planned actions should therefore be carried out in phases in order to adapt to changing
conditions. Therefore, ensuring the safety of guests and employees became of utmost importance. Trading
Players once have recovered, reducing corporate losses and enhancing mental image. It is crucial for visitors to
start robust advertising and marketing in national and worldwide campaigns and continue to promote flexi
services. In this paper, the impact of coronavirus that affects tourism industry and the revival strategies such as
tourism-related wise purchases, financial ambitions, promotions, providing credit to the tourism industry,
bailouts for start-ups, conducting social audits to address the situation, digitalization and focus on the regional
market.

REFERENCES
[1] Khan, Mobeen Ali. “Tourism Revival Strategy: Gaps and Policy Actions.”Sustainable Development Policy

Institute, 2020.

[2] McTeigue, Catherine &amp; Sanchez, Claudia Santos, Edson & Walter, Cicero& Au-Yong Oliveira,
Manuel, “’A Strategy for Tourism Growth, Rebound, and Revival: Promoting Portugal as a Destination
Post-COVID-19",Sustainability, Vol. 13(22), pp. 12588 2021.

[3] George, Ginu& Thomas, Mary.”” Revival Strategies for Travel and Tourism Industry- Post COVID-19”,
Siddhant- A Journal of Decision Making, Vol. 20, pp. 128-134 2020.

[4] G K, Yogananda & G, Sharath & Mukherjee, Madhumita,”’Revival Strategies for Tourism’’,Bharti
Publications,2020.

[5] Altuntas, F., &amp;Gok, M. S.”” The effect of COVID-19 pandemic on domestic tourism: A DEMATEL
method analysis on quarantine decisions’’, International Journal of Hospitality Management, Vol. 92, pp.
1027192021.

[6] Andrews, M. A., Areekal, B., Rajesh, K.R., Krishnan, J., Suryakala, R., Krishnan, B. Santhosh, P.V. “’First
confirmed case of COVID-19 infection in India: A case report’, The Indian Journal of Medical Research,
Vol. 151(5), pp. 490,2021, .

[7] Arbuld, 1., Razumova, MRey-Maquieira, J.Sastre, F. (2021). Can domestic tourism relieve the COVID-19
tourist industry crisis?The case of Spain. Journal of Destination Marketing Management, 20, 100568,2021.

[8] Dhamija, Aruna.The Increasing Significance of Religious Tourism: A Case from Uttar Pradesh, India,&quot;
International Journal of Religious Tourism and Pilgrimage, Vol. 8, Iss. 8, Article 12, 2020.

[9] Kumar, V,” Indian tourism Industry COVID-19: Present scenario’,Journal of Tourism andHospitality
Education, Vol.10,pp.179-185,2020.

[10] Kuscer, K., Eichelberger, S., &amp; Peters, M.”” Tourism organizations’ responses to the COVID-19
pandemic: an investigation of the lockdown period. Current Issues in Tourism,pp. 1-14, 2021.

[11] Lyulyov, O., Us, Y., Pimonenko, T.,Kwilinski, A., Vasylieva, T., Dalevska, N.Boiko, V,The Link
Between Economic Growth and Tourism: Covid-19 Impact’’,Proceedings of the 36 th International
Business Information Management Association (IBIMA), pp. 8070-8086,2021.

[12] Madani, A., Boutebal, S. E., Benhamida, Bryant, C. R.”” The Impact of Covid-19 Outbreak On the Tourism
Needs of the Algerian Population. Sustainability, Vol. 12(21), pp. 8856,2020.

[13] Manhas, P. S., &amp; Nair, B. B.”” Strategic Role of Religious Tourism in Recuperating the IndianTourism
Sector Post-COVID-19°°, The international journal of religious tourism and pilgrimage, Vol. 8(7), pp. 52-
66,2020.

[14] Marques, C. P., Guedes, A., &amp; Bento, R.”’Rural tourism recovery between two COVID-19 waves:the
case of Portugal’’, Current Issues in Tourism, pp. 1-7,2021.

[15] Mihajlovi¢, 1.’ The importance of local events for positioning of tourist destinations. European’’,Journal of
Social Science Education and Research, Vol. 4(4),pp.228-239,2017.

639 https://jrtdd.com



Journal for Re Attach Therapy and Developmental Diversities
elSSN: 2589-7799
2023 June; 6 (6s): 634-640

[16] George, Ginu and Mary Rani Thomas. “Revival Strategies for Travel and Tourism Industry-Post COVID-
19.” Siddhant- A Journal of Decision Making 20, pp. 128-134,2020.

[17]1G. M. Majid, A Study on ‘Tourism Ambassadors’ in Indonesia Content Analysis, Instagram Accounts, and
Tourism Promotion Strategy,2019 5th International Conference on Information Management (ICIM),
pp.317-326,2019.

[18]B. P. Gautam, H. Asami, A. Batajoo and T. Fujisaki,Regional Revival through IoT Enabled Smart Tourism
Process Framework (STPF): A Proposal, 2016 Joint 8th International Conference on Soft Computing and
Intelligent Systems (SCIS) and 17th International Symposium on Advanced Intelligent Systems (ISIS), pp.
743-748, 2016.

AUTHORS PROFILE

First Author L Chandni,Research scholar at Bharath Institute of Higher Education and Research in Chennai-
India. Working as a High School Teacher handling different subjects such as Economics, Geography and
Financial Literacy in Bangalore and also a part time faculty trainer at content writer in ChennaiSoftech
Company. Worked in Thomas Cook India in Dept. Visa and Passport Service. Completed BBA- Madras
Christian College, IATA Foundation Diploma course, MBA- Tourism Administration and Management in
Loyola College.Presented in a national level conference on “Digital Evolution in travel and tourism. Published 1
article “ Study on Environmental concern among coral reefs” ISSN 0973- 9157 in Scientific Transactions in
Environment and Technovation.

Second Author Dr. V Anu Rangjani, Associate Professor at Bharath Institute of Higher Education and Research
in Chennai- India. Done PhD — Tourism Administration - University of Madras, qualified UGC NET qualified —
Tourism Administration and Management,MBA — Human Resource Management, Pondicherry University,
Pondicherry (2013),M.Phil. — Tourism Management-Madurai Kamaraj University, Madurai., EPGDMM-
Executive PG Diploma in Marketing ManagementMTA —Master of Tourism Administration,Pondicherry
University, Pondicherry, worked as Assistant Professor in Agurchand Manmull Jain College, Chennai,Ethiraj
College for Women, Chennai and Anna Adarsh College for Women, Chennai. Currently working as a Phd
Research Supervisor — 3 Scholars

* M.Phil — External Evaluator — Madras University — 2 Scholars

* Subjects: Introduction to Tourism, Accommodation Operations, Event Management, Airfare and Airline
Management, Organizational Behavior

* NAAC Criteria Supporting Staff

* BOS Member — SIVET College, Chennai, Kaliswari College, Sivagasi

* Question Paper Setting — Chairman — Pondicherry University

* Resource Person — Mar Gregorios College — Current Trends and Future Prospects in Tourism

Presented 4 papers on conferences and published 6 articles in national publications and 1 article “Overview of
Rural Tourism” in international journals of Commerce and Management.

640 https://jrtdd.com



